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Introduction

In this portfolio, you’ll find the results of my
experience working across events and
branding projects. While having studied for a
bachelor’s degree and gained corporate
experience in graphic design.

It’s always pleasing when someone is curious
about your work, so welcome to my
world.
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SKATEBOAR

NEVER FORGET
DING AT MaCRA

DESCUENTO

In this collection, you’ll find a mix of
projects that range from branding
projects to event communication.
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1 SkateDay ‘25 Event Communication 2 Skateboarding At MACBA Branding
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3 Confiteor Event Branding 2 EPA Branding
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Skate D ay 25’ With a member of the skateboarding community

in South Tenerife, we organised an event from

Event Com munication day to night. The aim was to organise a

skateboarding contest in the afternoon and an
afterparty with DJ sets.

As | was the only graphic designer in the
organisation, | took care of all the assets.
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Portfolio by Skate Day 25’ IMAGE ONE: From left to right: the poster for the after-party, the poster for the skateboarding
ofély.Studio event and the coupons for the winners of the competition.
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Skate At M AC B A This project is a tribute to MACBA, one of the

most iconic skateboarding spots in the world. |
created a virtual museum where each month an
artist shares work inspired by this legendary
place, supported by an online shop offering
exclusive merch. From visual identity to
website, social media, and products, | handled
every part of the design process on my own.
What started as a concept project has since
evolved into my brand, Don’t Touch My Spot,
defending iconic skate and surf spots against
mass tourism.
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S?['Itfoslito (t’)_y Skate At MACBA IMAGE ONE: Tote bag cretaed for the merchandising. IMAGE FOUR: Instagram post.
ély.Studio

IMAGE TWO: Homepage of the online museum. IMAGE FIVE: Template artists’ page.
IMAGE THREE: Instagram post. IMAGE SIX: Iconography for the website.

IN ORDER TO NEVER FORGET
SKATEBOARDING AT MACBA




IMAGE TWO: Front of the t-shirt.

't Touch My Spot’.
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Skate At MACBA
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Confiteor

i This project is a branding project for one of my
Conflteor personal event. The event was composed of a

musical performance and a exhibition of some
of my illustration work.

| wanted to design a strong visual identity, in
order to create a whole universe around the
event.

The main assets to design were the poster, and
the program.



Portfolio by Confiteor IMAGE ONE: This program was designed to be posted on Instagram, but also printed to be hand- IMAGE THREE: This is one of the illustration that I've shown at the event.
gfély.Studio ed to the visitors.

IMAGE TWO: This is one of the illustration that I’'ve shown at the event. IMAGE FOUR: This is the poster of the event.
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E P A This project was to create the visual identity of
the organisation ‘EPA'’. A collective dedicated to
supporting emerging artists in bringing their
events to life. They help them secure venues,
manage communication, and create tailored
audio-visual content to showcase their work.

For this project | created their brand book and
their visual identity.
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gtf)rltfoslito g_y EPA IMAGE ONE: Spread of one of the pages of the brand book. IMAGE TWO: Logo designed for the collective.
ély.Studio




Portfolio by EPAr IMAGE ONE: Secondary logo of ‘EPA’ IMAGE TWO: Icon of EPA.
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gtf)[‘ltfoslito g_y EPA IMAGE ONE: Icon representing one of the value of the organisation: open-mind. IMAGE THREE: Icon representing one of the value of the organisation: creativity.
ély.Studio

IMAGE TWO:lcon representing one of the value of the organisation: inclusivity. IMAGE FOUR: Icon representing one of the value of the organisation: interdisciplinarity.
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Design
Aesthetic

INNOVATIVE
BOLD
MINIVIAL

If | had to resume my style: | like going straight
to the point and in my own way.
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